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2.  Based on the evidence presented in the text, choose a side. Are kids more likely to eat junk food if star athletes endorse the products? Cite evidence to support your claim, and answer in a well-developed paragraph.  
Reading Article of the Week #6


 If Star Athletes Sell Junk Food - - Is Your Kid More Likely to Eat It? (1260L)














Instructions: COMPLETE ALL QUESTIONS AND MARGIN NOTES using the CLOSE reading strategies practiced in class. This requires reading of the article three times. 





Step 1: Skim the article using these symbols as you read:


 (+) agree, (-) disagree, (*) important, (!) surprising, (?) wondering


Step 2: Number the paragraphs. Read the article carefully and make notes in the margin. 


Notes should include:


Comments that show that you understand the article. (A summary or statement of the main idea of important sections may serve this purpose.)


Questions you have that show what you are wondering about as you read.


Notes that differentiate between fact and opinion.


Observations about how the writer’s strategies (organization, word choice, perspective, support) and choices affect the article.


Step 3: A final quick read noting anything you may have missed during the first two reads.





Your margin notes are part of your score for this assessment. Answer the questions carefully in complete sentences unless otherwise instructed.
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If Star Athletes Sell Junk Food - - Is Your Kid More Likely to Eat It?��NFL star Peyton Manning is nearly as famous for his product pitches as his football passes, building an endorsement empire that has included Papa John’s pizza and Oreo cookies. But are your kids grabbing – and consuming – what the quarterback is slinging?


The Denver Broncos signal caller is one of the sports world’s top hawkers of unhealthy foods and drinks, according to a paper published Monday in the journal Pediatrics. The authors are urging famous jocks like Manning to re-think corporate offers to peddle sugar-rich drinks or high-calorie foods. “Our ultimate hope would be that athletes reject the unhealthy endorsements or, at the very least, promote healthy foods,” said Marie Bragg, lead author of the study and a doctoral student in clinical psychology at Yale University. “These athletes have an opportunity to work with parents. Instead, they’re promoting really unhealthy foods.”


A representative for Manning did not respond to requests for comment. The QB pockets $12 million annually by lending his face, voice and persuasive powers to Buick, Reebok, Gatorade and DirecTV plus Papa John’s – and he owns 21 Papa John’s stores in the Denver area, according to � HYPERLINK "http://www.forbes.com/profile/peyton-manning/" \t "_blank" �Forbes�. On Sept. 29, his pizza-pie profile even ignited some on-field ribbing: During the Broncos’ win over Philadelphia, Eagles defensive players tried to drown out Manning’s play calls by repeatedly � HYPERLINK "http://deadspin.com/eagles-respond-to-peyton-manning-audible-by-yelling-pa-1428548149" \t "_blank" �screaming the name� of the pizza chain. 


But according to the study, one mega-star ranks a notch higher than Manning when it comes to plugging munchies: LeBron James of the NBA champion Miami Heat. He earns $42 million per year by endorsing McDonald’s, Coca-Cola and other products. At No. 3 on the researchers' list of low-nutrient-food boosters is tennis great Serena Williams, who in the past has done ads for McDonald’s and Oreo cookies. Representatives for James and Williams did not respond to interview requests. 


A litany of pro athletes analyzed by the authors put their big names behind 44 different food or beverage brands during 2010, with 79 percent of those food products being “energy-dense and nutrient-poor,” and with 93 percent of the drinks receiving all of their calories from added sugar -- including sports drinks, the paper notes. 


Many of those food-and-beverage sales campaigns are aimed at young consumers. 


“When taking into account the nutrient quality of the products endorsed and the amount of advertising for each product, Peyton Manning, LeBron James, and Serena Williams are the highest contributors to the marketing of unhealthy foods,” the authors wrote.


The promotion of those meals “by some of the world’s most physically fit and well-known athletes is an ironic combination that sends mixed messages about diet and health,” added the authors, who compared the modern players' food peddling to the cigarette ads of bygone sports stars like Babe Ruth and Ted Williams. 


But bashing food endorsements is an unfair swipe, asserts sports-marketing expert John Rowady, because even the opinions among some nutritionists have been known to shift. Consider butter. Diet experts now agree that margarines made of inflammation-promoting, industrial fats are harmful while � HYPERLINK "http://www.today.com/health/10-foods-can-wreck-your-mood-1C7628903" \t "_blank" �p�� HYPERLINK "http://www.today.com/health/10-foods-can-wreck-your-mood-1C7628903" \t "_blank" �astured butter� has been shown to slash belly fat and lower heart-attack risk. 


"These athletes become easy picking for advocates pushing different social-change platforms," said Rowaday, president and founder of rEvolution, a sports-marketing and media agency whose clients include Chipotle and Red Bull.


"I guarantee that in a few years (health watchdogs) will say that (smart phones), with all the texting going on, constitutes an unhealthy lifestyle," Rowaday added. "Then you can ask the same question about why LeBron James endorses the � HYPERLINK "http://www.youtube.com/watch?v=EnMWdogbqvY" \t "_blank" �Samsung Galaxy�?"


One thing is certain: James, Manning, Williams and the like have sparkling selling powers, which is why companies pay them to push their wares. And that's why nutrition advocates like Marie Bragg are concerned about the stars' backing of certain foods and drinks marketed toward kids and teens. 


Two years ago, � HYPERLINK "http://www.ncbi.nlm.nih.gov/pubmed/21306666" \t "_blank" �researchers in Australia� found that when sports celebrities endorse energy-dense, nutrient-poor products, some parents begin to perceive that those foods and drinks are actually more nutritious.


"The evidence is that sales go up," said NBC News Health and Diet Editor Madelyn Fernstrom. "So the impact of the athlete endorsements must be working or the companies would not do it."
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Comprehension questions – answers may be in phrases. 





Define the term litany as used in the article.


�


Define the term endorsement as used in the text.


��


In what country does the article claim researchers determined parents felt foods were healthier when endorsed by athletic figures?


��


What financial magazine is cited as the source regarding Peyton Manning’s $12 endorsement deals?�


�


What journal claims Peyton Manning is one of the top promoters of junk food? 





.
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2.  Answer each question in one or more complete sentences.





What is meant by the statement “the promotion of those meals by….well-known athletes is an ironic combination that sends mixed messages about diet and health”?

















How much money do each of the three sports stars mentioned make on endorsements alone?

















What does the phrase “sparkling selling powers” mean?
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Reading Article of the Week #6


 If Star Athletes Sell Junk Food - - Is Your Kid More Likely to Eat It? (1260L)














1. The author of the article attempts to answer the question presented in the title, “If star athletes sell junk food, is your kid more likely to eat it?” In fact, it appears that both sides of the argument are presented in the text. Which sentence in the article supports the idea that kids will, in fact, eat more junk food due to this advertising, and which specific sentence counters that claim?
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